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Abstract 

Preserving and protecting the biodiversity of the planet is incredibly important, as 

emphasized under the twelfth target listed under the Aichi Biodiversity Targets. In 1992 at the 

Rio Earth Summit, the United Kingdom signed the International Convention on Biological 

Diversity, which was the first-time biodiversity conservation was recognized in international 

law.  To address the conservation of biodiversity in their own country, a group of people from 

the United Kingdom came together to create the campaign “ExtInked” in 2009. After picking the 

100 species from the 2007 revised UK Biodiversity Action Plan, the public, artists, ecologists, 

and activists joined forces to save those organisms and raise awareness and conservation funding 

using tattoos. This master’s project will examine the once-in-a-lifetime participatory social 

experiment’s history, identify the lessons learned, and explore opportunities moving forward 

from the unique campaign into current perspectives.  
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Biodiversity, or the huge range of life and ecosystems on our planet, is critical to protect and 

conserve (Stegner, 1969). Species and habitats provide numerous benefits, such as sources of 

food, shelter, medicinal properties, ecosystem services, and even undiscovered future benefits 

(Barnes, 2015). It is crucial that environmental policies are put into place and enforced to prevent 

further loss. The Aichi Biodiversity Targets are made up of 20 quantifiable targets to be met by 

the year 2020. Among those listed, Target 12’s mission to prevent the extinction of threatened 

species through improved and sustainable conservation is either directly or indirectly linked to 

all the other goals (International Union for Conservation of Nature, 2018). Creating opportunities 

that translate this environmental science and policy into sustainable action can be difficult 

(Teorey, 2014). Encouraging the public to care, policymakers to agree, and governments to put 

resources towards the protection and management of biodiversity is challenging (Blackwood & 

Louis, 2012). Scientists must find unique methods to draw attention and gain momentum for 

their activities (Farrell, 2011). ExtInked, a once-in-a-lifetime participatory arts and ecological 

social experiment founded in 2009, is one example of a successful campaign that combined 

endangered species tattoos with activist media practices. The following paper will outline the 

history of the project, how it was developed, its accomplishments, and the lessons that can be 

learned from this campaign to consider moving forward.   

Background 

 This section will identify what was happening in the historic environmental science scene 

that set the stage for the formation of the campaign, “ExtInked” in 2009. It focuses on the 

international conventions, environmental policies, and government reports that were the 

backbone of the social activism project. 
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 The origins of this project started on June 3, 1992, when 159 world leaders gathered in Rio 

de Janeiro at the United Nations Conference on Environment and Development (Convention on 

Biological Diversity, 2001). The “Earth Summit” was the largest gathering of heads of state, 

signaling that on-going environmental issues had finally reached a high enough priority and were 

important enough to be added to the world’s political agenda (Putterman, 1994). Determined to 

stop the worldwide loss of species and their genetic resources, the Convention on Biological 

Diversity (CBD) was signed by the attending governments, representing the first legal 

framework that focused on biodiversity conservation (Pitt, 1994). Each country was given the 

responsibility to save and improve biodiversity within their borders (Convention on Biological 

Diversity, 2001).  The CBD treaty tasked each nation to create and enforce strategies or action 

plans that would identify, protect, and conserve biological diversity, enhancing it wherever 

possible (Convention on Biological Diversity, 2001). After creation of the programs, countries 

promised to share ideas, information, and resources to help implement the plans.  

 In 1994, the UK government, a sovereign state representing the countries England, 

Scotland, Wales, and Northern Ireland, became the first to release their Biodiversity Action Plan 

– referred to as the UK BAP (Joint Nature Conservation Committee, 2019). Section I outlined 

the special and significant natural resources within their countries and their importance on a 

national or even global scale (Joint Nature Conservation Committee, 2019). Section II listed 

strategies and programs, as well as identified threats, opportunities, and problems of biodiversity 

conservation, and ended by identifying the important role of education and environmental 

awareness (Joint Nature Conservation Committee, 2019). Section III provided a plan for moving 

forward by creating the UK Biodiversity Steering Group, an organization charged with 

implementing the UK BAP (Joint Nature Conservation Committee, 2019). Over the next 20 
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years, the targets of the UK BAP for the government, conservation societies, and other 

partnerships was to “conserve, and where practicable, to enhance wild species and wildlife 

habitats” (Joint Nature Conservation Committee, 2019).  

The first time the UK BAP was reviewed was in 2007. This was to make sure that the list 

of priority organisms and ecosystems were still on track and following proper procedures after 

over 10 years.  The resulting publication, entitled Species and Habitats Review Report, 

identified the 1,149 species and 67 habitats that were classified as a priority (Joint Nature 

Conservation Committee, 2019). This was a drastic increase from the original UK BAP that 

only listed 577 species and 49 habitats (Joint Nature Conservation Committee, 2019). The 

organisms and ecosystems were selected through the application of criteria based on 

international importance, rapid decline, and level of risk (Joint Nature Conservation Committee, 

2019). While the list did not identify specific degrees of priority for each species, the ones that 

were included were recognized as the most important. Next, the report identified weaknesses 

and hazards that threatened biodiversity. Habitat change and pollution were still the two main 

threats to terrestrial biodiversity in the UK (Convention on Biological Diversity, 2001). For 

marine areas, the key contributors to changes included overfishing, acidification, eutrophication, 

and climate change (Convention on Biological Diversity, 2001). Finally, the Species and 

Habitats Review Report recognized conservation progress, new knowledge, and emerging 

policies that had been initiated since the original list was first released. 

 With so many organisms listed in the updated UK BAP, the task to protect and conserve 

all of them and their habitats seemed overwhelming. To overcome this challenge, a group of 

people came together in 2009 to create the organization, ExtInked, by selecting their top 100 

species to focus conservation efforts towards. They did so in honor of the two hundredth 
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anniversary of Charles Darwin’s birthday, the renowned British scientist who developed the 

theory of evolution and natural selection. ExtInked’s mission was twofold: to increase awareness 

and funding for the selected 100 endangered British species using tattoos. They also envisioned a 

global army of ambassadors that were tasked with conserving their organism using whatever 

methods they deemed appropriate.  

Methods 

 The following section is divided into five phases that outline the story of how the ExtInked 

campaign was developed and implemented. It highlights the main process including who was 

involved, how the event was advertised, and what happened after the ambassadors were chosen. 

Phase 1: Brainstorm & build the team 

 Identifying and working together with individuals, communities, and organizations who 

support and enhance the same mission is critical to converting a grand idea into sustainable 

action. Below is the list of partners that were important players in the campaign, ExtInked, as 

well as a few details about their contributions. 

 ExtInked was the brainchild of Ultimate Holding Company (UHC), a team of “creative 

pioneers and provocateurs operating at the junction of contemporary visual art, engaged design 

practice and social activism” (Ultimate Holding Company, 2009). Concerned with the role of 

designers in creating sustainable communities through collective production and social 

solidarity, UHC was a cross-disciplinary collective of artists. This group collaborated through a 

variety of noncommercial media and uncharacteristic projects, such as graphic design, art 

commissions, and even baking bread (Ultimate Holding Company, 2009). They had the idea to 

incorporate tattoos with species conservation as a way to emphasize that species extinction is as 
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permanent as a tattoo. One of the UHC’s designers, Jai Redman, was the creator of the ExtInked 

species drawings.  

 UHC partnered with two other public groups, the first of which was Ink vs Steel, a tattoo 

company recognized for its craftsmanship and excellent aesthetic. Anatomy Project was the 

second organization, which was responsible for providing a rare 19th century studio plate camera 

that would be used to take the portraits of the ambassadors once they received their tattoos.  

 In addition to public organizations, ExtInked connected with a multitude of different 

conservation societies. These included The Marine Conservation Society, Buglife - The 

Invertebrate Conservation Trust, The People’s Trust for Endangered Species, Fauna & Flora 

International, The British Dragonfly Society, The Royal Society for the Protection of Birds, The 

Bumblebee Conservation Trust, and the Bristol Natural History Consortium (ExtInked, 2009). 

Wildscreen’s Arkive, a project launched in 2003 that represented the world’s biggest 

encyclopedia of life on Earth, was another conservation partner that brought together wildlife 

photographers and filmmakers, conservation scientists, and environmental activists (ExtInked, 

2009). Each of these supporters worked in different ways whether providing funding, 

advertisements, or reaching out to their diverse audience of followers to pass on information.  

 During the “we are extInked” national museum tour, that will be further described in a 

later section, gallery partners included Smiths Row, The Manchester Museum, Royal Botanic 

Garden Edinburg, Rugby Art Gallery & Museum, and the Castlefield Gallery (ExtInked, 2009). 

Each of these locations hosted the exhibit for a period of several months. Lastly, ExtInked was 

supported by the National Lottery through Arts Council England. Every one of these groups and 

organizations was a key piece of the team that made up the ExtInked campaign and contributed 
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to their success. However, beyond the people involved, there were also the 100 species to 

consider.  

 Listed in Appendix 1, the organisms that were selected to be recognized during this 

campaign were all native to the habitats around the United Kingdom. Interestingly, the 

charismatic megafauna that normally receives attention from the public and media, such as giant 

pandas, elephants, and sea turtles, did not make up the majority of this list. Instead, 25% of the 

species were plants and fungus, while another 25% was made up of invertebrates, meaning half 

of all the species represented the less glamorous side of conservation (BBC Manchester, 2009). 

Species such as the mole cricket, deep sea shrimp, and big blue pinkgill mushroom were among 

those selected. This was done intentionally to focus awareness on species that form the base of 

most food webs and are often overlooked by the public. Plants and invertebrates are the ones that 

are suffering from the UK threats of pollution, habitat loss, and urbanization the most.  Each of 

the 100 species was carefully and meticulously sketched by Jai Redman, as mentioned before, an 

artist who worked with Ultimate Holding Company for many years. He drew these species in the 

pen and ink style used by Charles Darwin to record his own observations of natural history while 

he traveled the world on the HMS Beagle (ExtInked, 2009).  

Phase 2: Launch Night 

 On November 12, 2009, the 100 completed drawings of the organisms were displayed in a 

disused railway arch in Salford, England as an exhibit for two weeks. The public was invited to 

view the sketches and ask questions of the organizers about their plan, what they envisioned, and 

how people could help. For many attendees, it was the first time they had been exposed to the 

wide variety of threatened plants, fungus, birds, mammals, reptiles, amphibians, invertebrates, 

and marine life that lived in the habitats around them (Warwick, 2009). Extinction is often an 



Spring 2020   Conway 8 

abstract concept that seems to have little relevance to people’s everyday lives, but this exhibition 

presented the harsh reality in a more meaningful and memorable way.  

 People volunteered themselves by filling out an application to be an ambassador for any 

species they wanted to help promote and conserve, promising to be an advocate for that organism 

for life (Warwick, 2009). Reasons for applying were as diverse as the background, interests, and 

appearance of the people themselves. One candidate planned to pass their tattoo down through 

their children and grandchildren when they became adults, as a family heirloom (Ultimate 

Holding Company, 2011b). A few folks wanted to be an ambassador for species they closely 

identified with, while others simply thought the drawings were beautiful (Warwick, 2009). Some 

people requested specific wildlife they had passionately worked for throughout their lifetime, but 

many also applied because they wanted to be a piece of something bigger and take part in it no 

matter what (Warwick, 2009). Once the event closed, over 500 applications had been submitted, 

and not a single species lacked a volunteer to be its ambassador (Ultimate Holding Company, 

2011a). This demonstrated the public’s strong passion for preserving not only the cute, eye-

catching, and interesting species like the white-tailed eagle and basking shark, but also those less 

well-known such as the native oyster and erratic ant. It cemented citizens pledge to represent the 

amazing biodiversity of the United Kingdom.  

Phase 3: Tattoo Time 

 After the ambassadors were selected and announced, as listed in the Appendix, it was time 

for them to receive their permanent body art as a symbol of their commitment to their duty as a 

representative for their species. 100 people were tattooed with their species design during the 

marathon event held November 26-29, 2009.  These chosen ambassadors were from the ages of 

18-60, with 42 men and 58 females participating (ExtInked, 2009). The four-day event was 
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hosted in the same open-access style as the launch, allowing the public to come and watch the 

goings-on. Ambassadors were permitted to choose wherever they wanted to place the tattoo, 

whether it be visible or more privately hidden. Locations included the back, arms, legs, and even 

right buttocks. By permitting the people to select their own ink placement, there was an increase 

in ownership of the project by those who volunteered to be ambassadors. It transformed them 

from merely canvases of someone else’s artwork to active participants in their own mission.  

 As the final step of the event, after each person received their tattoo, they had their portrait 

captured. The photograph was created by Anatomy Projects with their rare Victorian 19th century 

studio plate camera, identical to how pictures were taken in Charles Darwin’s time period 

(ExtInked, 2009). The purpose of the image was not to specifically emphasize the tattoo, but the 

person as a part of it. By choosing to highlight the individual representing the species, the focus 

remained on the social event and documented a shared experience between this new group of 

conservation activists. 

Phase 4: An Army of Ambassadors 

Once each person was symbolically bonded with their plant or animal species as a 

lifelong ambassador, they were left to their own devices to support the conservation of their 

species. This was done by a variety of methods. Some changed their own consumption patterns, 

choosing to no longer utilize single-use plastics, or only purchase certified seafood (ExtInked, 

2009). Others created social media platforms and journaled about their experience as part of the 

ExtInked experiment and the following months as they raised money or attended reunions 

(Lelliot, 2011). Below are three examples that demonstrate a few of the numerous different styles 

utilized to achieve the goal to raise awareness and funding for the ExtInked species.  



Spring 2020   Conway 10 

The ambassador of the tall thrift plant, Kelly Parish, decided to photo-document her 

journey to find her species in the wild with organizers from Anatomy Projects (Ultimate Holding 

Company, 2011a). Kelly reported the experience on her blog entry using images from the rare 

Victorian camera along with writing her own thoughts from the experience. Since the tall thrift 

was known to grow in only two places, Moor Closes Nature Reserve in Ancaster, and a nearby 

village cemetery, Kelly found them in the wild and took pictures with them. Kelly concluded her 

ambassador testimony blog post with the words of wisdom, “They’re dying out because nobody 

noticed they were in trouble, and because there isn’t enough money, or people, or interest to 

save them” (Ultimate Holding Company, 2011). These words are especially meaningful because 

they could be used to describe any of the ExtInked species, or any other endangered organism 

around the world, and profoundly describe the core challenges of species extinction.  

An alternative conservation strategy implemented by Hugh Warwick, ambassador for the 

European hedgehog, was to publish books and go on speaking tours (Warwick, 2012). His many 

books, some published even before the campaign started (Warwick, 2008a), created 

opportunities to spark public conversations even if he was not actually present himself 

(Warwick, 2008b). He documented his experience of the entire campaign from getting tattooed 

to visiting with other ambassadors, but further elaborated his personal story by describing his 

background as a hedgehog-loving ecologist and the reasons why he wanted to be the ambassador 

(Warwick, 2012). Hugh accepted numerous public speaking opportunities at schools, research 

groups, and conservation trusts (Warwick, 2012). He also ran seminars on hedgehog 

conservation and lectured about why they are endangered and ways to save them (Warwick, 

2014). In this way, Hugh fully embraced his mission to be the best ambassador for his species 

and raise awareness for it. 
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A final example of the type of conservation techniques employed was by Michelle 

Gillian, ambassador for the bottlenosed dolphin. She hosted a fundraiser to adopt dolphins that 

lived near Moray Firth in Scotland through the Whales and Dolphin Conservation Society 

(Ultimate Holding Company, 2011). Michelle raised over £800 (about $1034 USD) by asking 

people to sponsor her as she swam one freezing mile through the Salford Keys.  

Each of these personal stories and testimonials demonstrate that the ambassadors had 

creative and unique methods to raise awareness and funding for their species. The ambassadors 

held annual reunions to share their progress stories, brainstorm ideas, and reconnect. The first 

reunion was held at Castlefield Gallery in June of 2010, and during that time, the ExtInked 

Almanac was unveiled to the 30 attendees. This book was the collection of each of the 100 

portraits taken by the Anatomy Project, and any money generated from its sale would be donated 

to the project. The final release of the portraits signaled the start of the next chapter for the 

ExtInked campaign: a national museum tour. 

Phase 5: Gallery Tour 

 The art exhibit, “we are extInked”, launched in July 2011. This exhibit included some of 

the original drawings, large poster-sized photographs of the ambassador portraits, and even 

reported the updated actions taken by ambassadors to conserve their species (ExtInked, 2009). 

The national tour visited multiple locations around the UK, each housing the exhibit for two to 

four months, and was open to the public for free (ExtInked, 2009). This allowed many people to 

hear about the campaign, meet any local ambassadors that attended, and see what had happened 

since the original launch night in 2009. One of the gallery events called “Big Saturday” was 

oriented towards educating children about the species threatened by extinction. This was 

accomplished using live animals, crafts, and encouraging youth visitors to become mini 
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ambassadors by receiving a temporary glitter tattoo of that plant or animal (ExtInked, 2009). 

After touring from 2011 – 2013, the exhibit was retired, and the remaining original species 

drawings by Jai Redman were sold at £60 each or auctioned off to the highest bidder (Lelliot, 

2011).  

 

Results 

 The work of the ambassadors from their individual campaign efforts, combined with sales 

from the ExtInked Almanac and original artwork raised over £30,000 or nearly $40,000 USD 

(ExtInked, 2009). Along with these incredible financial accomplishments, this campaign 

achieved its objective to raise awareness of endangered species. Every single person that came in 

contact with the event process had a chance to learn about those organisms, why they were in 

trouble, and what could be done to help them. This project represented a positive Ponzi pyramid 

scheme: instead of spreading fraud and victimizing participants, it contributed to sharing 

fascination of flora and fauna and encouraged actions that promoted their conservation. Even if 

each ambassador told only one other person or showed off their tattoo to a significant other, it is 

one more mind and heart that could be touched and changed into caring about the plight of these 

plants and animals. Since the objective of the ExtInked experiment was to increase awareness 

and funding for endangered, rare, and threatened species, this campaign goal was achieved. 

Lessons Learned 

 The following section will identify the main takeaways that contributed to the smashing 

success of the ExtInked campaign catapulting species conservation off the pages of a report and 

into action to raise public awareness. These are the themes that help identify why a project can 

be either a triumph or failure, with examples to further illustrate these central characteristics.  
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Think outside the box: Who would have thought combining tattoos and environmental 

awareness would result in such a diverse set of outputs? Conservation tattoos clearly brand a 

person’s interest and permanent commitment to endangered wildlife. It is a public method to 

engage populations who otherwise might be absent from ecology-based scientific discussions, or 

only experience fleeting and sporadic exposure when visiting a zoo or aquarium. This tool sets 

the example to utilize unlikely sources of inspiration and encourages people to embrace their 

creativity when determining how to accomplish a goal.  

 This captivating method of utilizing tattoos for environmental awareness has been imitated 

by an independent project titled “Tatzoo”. Founded on Endangered Species Day, May 22, 2010 

in the California Bay Area, the group held boot camps as training grounds for volunteers to learn 

methods and leadership skills for species conservation (Taylor, 2019). Each of the original 

participants had 100 days to engage 100 people in their project to save one of 15 endangered 

local species (Taylor, 2019). The young activists spread awareness about the decline of 

biodiversity through creative methods such as sidewalk art, t-shirt designs, and brewing beer 

(Severance, 2010). Upon completion, each graduate received a tattoo of the endangered species 

they committed to protecting (Fischetti, 2012).  Molly Tsongas, creative mastermind behind 

Tatzoo, explained her reasoning for developing such a project: “I believe my generation must 

unleash our fresh ideas, fearless attitudes, and social connectivity to tackle this crisis, starting 

with our local species and communities” (Severance, 2010).   

 Similarly, an endeavor called “The Holocene Project” has been undertaken by one tattoo 

artist, J. Tripp. He currently works in San Diego, California, where he immortalizes species 

artwork on a variety of clients, but the species are those that are either highly at risk or already 

lost to extinction (Platt, 2018). While Tripp designs and tattoos primarily animals from across the 
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globe, each tattoo has his project’s signature mark included: an hourglass. The hourglass image 

represents these species’ time left on the planet, and the sands inside the hourglass show the 

species time is either full, running out, or empty (Platt, 2018). These projects are a few of the on-

going efforts to raise awareness of the threats of biodiversity that combine conservation and 

tattoos in a memorable method with great success. 

Importance of interdisciplinary: This was not the first time species conservation was paired 

with art, as demonstrated by art auctions or artwork created by animals themselves and sold to 

generate funding (David Shepherd Wildlife Foundation, 2018). Even though endangered species 

and environmental conservation can appear to be primarily a natural science field concern, the 

ExtInked campaign purposefully did not limit itself to that discipline. The organizers recognized 

that natural science, social science, and the humanities all play an important role. When joined 

together it creates an opportunity to grow beyond a limited viewpoint, just as art by itself cannot 

save the environment; it needs people’s thoughts and actions behind it to bring it to life and 

fruition. The combination of key stakeholders from the art, science, ecology, and tattoo social 

groups cast a very wide net, that once spread, drew in a much larger and more diverse audience 

from each of those worlds. This is evident from over 500 applications the project received, and 

the hundreds of visitors at the “we are extInked” gallery exhibits. Drawing on the skills, 

knowledge, and expertise of each partner from those disciplines only helped cement the sturdy 

foundation for this project to expand upon.  

 An example of this key quality would be the 1977 St. Lucius endemic parrot campaign, 

that brought back the species population from less than 150 individuals (Rare, 2020). One of the 

elements that contributed to its accomplishments was that organizers worked not only from a 

policy perspective but combined their efforts with community dedication and economic 
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inspiration. By visiting schools, businesses, and neighborhoods during intense outreach 

programming to educate the public about what was happening to their parrot, why they should 

care, and how they could change it, the leaders were able to inspire locals to support political 

efforts to save the parrot from extinction. It was chosen as their national bird and its likeness sold 

as a popular tourist souvenir on t-shirts, hats, keychains, and statues (Rare, 2020). In this way, 

this extremely successful campaign concentrated multidisciplinary efforts towards saving one 

species.  

Education vs experience: Raising awareness can effectively be accomplished outside of a 

classroom setting. The novelty of tattoos for species conservation provided a unique, hands-on 

involvement that was undoubtably more thought-provoking and memorable than a single lecture 

or flyer campaign. This project promoted public engagement, and at each stage of the process 

following the launch night, created opportunities to involve ordinary people, even if they were 

not selected as an ambassador.  Visitors were left with an effective reminder that stood apart 

from a PowerPoint presentation, and they participated out of curiosity, instead of a sense of duty 

or obligation. It highlights that the mix of team spirit, a worthy cause, and resolve was able to 

transform ordinary citizens into caring and motivated species ambassadors. 

 For the ambassadors, they were allowed to come up with their own ideas of how to raise 

awareness and funding for their species. While the ExtInked organizers may have provided the 

initial background information of what threats each species was facing, how their populations 

were declining, and ideas of how the public could help, the ambassadors were the ones to take 

that information beyond mere facts and translate it into personal action. Their passion, 

perseverance, and concerned attitudes beyond receiving a tattoo resulted in concrete action such 
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as fundraising, speaking tours, or social media posts and thus their experience and resulting 

education was much more impactful.   

Plan for the long game: This campaign could have ended after the launch night or even tattoo 

event. The organizers would have completed the objective to raise awareness for endangered 

species and to increase funding through the species drawing sales. However, this story did not 

stop there. Instead, the organizers found ways to draw the ambassador community back together 

during reunions, providing the funding, resources, platform, and time to encourage them to share 

their stories and personal conservation activities. The organizers also partnered with museum 

galleries to create a national tour that traveled the country illustrating what the ambassadors had 

undertaken after the initial project was conceived and implemented. Having multiple phases that 

were each open to the public, thus making the topic and mission very accessible, allowed the 

ExtInked campaign to remain relevant, reaching more people over a longer period of time.  

 This is a worthwhile reminder that timing is essential. The ExtInked inspiration occurred 

right on the edge of the social media boom, when Facebook, Twitter, and Instagram accounts 

exponentially increased. In 2009, ExtInked organizers and participants relied heavily on blogs 

and their main website to reach new audiences about their plans, which was better than if they 

relied only on newspaper articles and radio announcements. However, if this campaign was 

reborn now in a highly visible online presence, with the increased reliance and impact social 

media platforms have in the daily lives of people far across the planet, the outcome of their 

efforts would undoubtably be even bigger. It is even more important for organizers to plan how 

they will maintain audiences’ interest and continue to keep their mission fresh once the 

sensational novelty wears down.  
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Every little bit helps: Each one of the ambassadors that fundraised individually, as well as the 

proceeds from the ExtInked Almanac and species artwork sales contributed a significant amount 

to the total money raised. Those individual efforts quickly added up to a meaningful and 

noteworthy outcome. Even ambassador actions that were more environmentally focused instead 

of economic, such as habitat restoration events or bird banding, contributed to the multifaceted 

overall impact of the ExtInked project. This is a reminder that every action, no matter how small, 

can play an important role in the larger picture of environmental conservation. 

 One current example would be the Extinction Rebellion, which draws awareness to 

climate change and the mass extinction occurring on a global scale. Extinction Rebellion was 

established after 100 academic and scientific figures rallied together to protest biodiversity loss 

and climate breakdown in response to the 2018 Intergovernmental Panel on Climate Change 

report (Extinction Rebellion, 2020). They have raised support for the largest climate-related civil 

disobedience movement in history, resulting in over 800 chapters in more than 70 countries, in 

under two years (Extinction Rebellion, 2020). Their nonviolent methods, such as blockading 

streets and bridges to draw attention to company’s use of unsustainable and unethically sourced 

materials and dependence on fossil fuels is gaining national and global attention.  

Limitations 

 There are a few opportunities to improve the original project ExtInked, and these should 

be considered if any organization decides to expand it in the future. Some of the top areas to 

readdress include the number of ambassadors selected, age of participants, and tracking the full 

details of ambassador actions.  

 Limiting the number of ambassadors to only 100 people was a clearly established idea that 

matched the vision of their project. But with over 500 applications, there was a high demand and 
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strong interest in additional participation that was unfortunately neglected. It produced a missed 

opportunity for collaborations between ambassadors if more than one person had been selected 

for each species. However, if the number of species was increased to the top 200 from the UK 

BAP, in honor of Charles Darwin’s 200th birthday, imagine the impact that adjustment might 

have had: there would be twice as many ambassadors, double the unusual species to draw 

attention to, and greater possibilities for special events. On the other hand, twice as many 

resources would have been needed, such as time spent drawing the images, tattoo artists for the 

marathon, and the energy to advertise and organize a larger event. Finding a way to include large 

numbers of people efficiently in any later projects is vital. 

 One of the primary visions for the campaign was to create a global army of ambassadors 

(ExtInked, 2009). The project coordinator, Kate Houlton, expressed there was a hope and desire 

to expand the campaign into other countries, such as Brazil, South Korea, and Canada (Fischetti, 

2012).  While ExtInked formed an army of ambassadors on a local and regional scale, it failed to 

achieve mass coverage on a widespread global level. Future expansions of ExtInked that utilize 

successful social media practices have a high likelihood of gaining support from far and wide to 

accomplish this objective, if organizers grant permission for multiple projects around the world. 

 Next, for regulation reasons, the applicants for this campaign were restricted to citizens 18 

years and older. Considering the youth will ultimately be the next generation of conservation 

leaders, future projects should consider how they can incorporate this forgotten demographic 

population. Finding inclusive methods to attract children to the campaign, beyond a one-day 

special event at a gallery exhibit, would be highly beneficial to expand the project’s audience and 

increase access in any following chapter. 
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 Finally, there are questions about the ambassador’s activities that demand further study. 

While the UHC’s blog and ExtInked website were the main areas of cataloguing the ambassador 

projects and individual efforts, there was not a central location that tracked the ecological or 

economic impact. While many ambassadors worked on habitat restoration or surveyed 

populations, this information was not published in an open-access or easy-to-find location. The 

impact of those projects, how they protected other nontarget species or contributed to delisting 

an endangered classification is lacking. Furthermore, while the total sum of money raised during 

this project is published, there are no records that detail how much money was donated to 

different conservation societies, or what the organizations did with that money in their quest to 

support endangered species. Being open and systematic with information about the entire project 

will lead to greater trust and interaction by the public.  

Conclusion 

 This master’s project examined an intriguing case study where scientists, tattoo artists, and 

the public came together to raise awareness and funding for the conservation of endangered 

species. By offering people a chance to be a part of the unique volunteer social activism 

campaign, it delivered an inspirational and weird way to move environmental conservation ideas 

into significant action. The overwhelmingly positive response to this program created an army of 

ambassadors for threatened species and a more educated public that helped raise nearly $40,000 

USD for species conservation.     

 The incredible species and habitat biodiversity of this planet is under threat from human 

actions, such as deforestation, pollution, urbanization, and overharvesting. These valuable 

resources are cultural, economic, ecological, and scientific treasures we should strive to protect. 

Implementing environmental policy to follow through on that goal, such as the UK Biodiversity 
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Action Plan or Aichi Biodiversity Targets, and further translating it into success is challenging. 

So often well-meaning conservation ideas are unable to be set into motion due to government 

policies, lack of funding, or not enough community support. Without dedicated leaders and 

sustainable solutions, those good ideas are left to gather dust, failing to ever flourish beyond the 

black and white words of an unread report.  The artistic advertisement and memorable practice of 

creating tattoos for species conservation coincides with a time of alarming climate change and 

loss of biodiversity. As Hugh Warwick appropriately concludes, “it is more important than ever 

that innovative approaches are used to engage with people and reconnect them to their natural 

environment” (Warwick, 2012). With millions of species around the world in need of protection, 

and more being discovered and researched every day, perhaps one small piece of the future of 

species conservation methods will be inspired and implemented by tattoos. 
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Appendix  

The ExtInked species list of 100 organisms, selected with a goal to promote awareness and 
increase funding for their conservation and preservation. Ambassadors listed in red.  

 

Amphibians & Reptiles  

Adder Vipera berus  

Common Lizard Lacerta vivipara 

Grass Snake Natrix natrix  

 Great Crested Newt Triturus cristatus  

Natterjack Toad Bufo calamita  

Pool Frog Pelophylax lessonae 

Sand Lizard Lacerta agilis   

Slow Worm Anguis fragilis  

Smooth Snake Coronella austriaca 

 

Birds 

Black Grouse Tetrao tetrix  

Golden Eagle Aquila chrysaetos  

Hen Harrier Circus cyaneus   

Red-backed Shrike Lanius collurio 

Ring Ouzel Turdus torquatus  

Roseate Tern Sterna dougallii  

Scottish Crossbill Loxia scotica  

Song Thrush Turdus philomelos  

Tundra Swan Cygnus columbianus  

Western Capercaille Tetrao urogallus  

White Tailed Eagle Haliaeetus albicilla  

Yellowhammer Emberiza citrinella  

 

 

 

Invertebrates 

Boring Millipede Polyzonium germanicum  

Great Yellow Bumblebee Bombus distinguendus  

Cliff Tiger Beetle Cylindera germanica  

Erratic Ant Tapinoma erraticum  

Hornet Robberfly Asilus crabroniformis  

 Ladybird Spider Eresus sandaliatus  

Long-horned Mining Bee Eucera longicornis  

Marsh Fritillary Euphydryas aurinia  

Mole Cricket` Gryllotalpa gryllotalpa  

Distinguished Jumping Spider Sitticus 
distinguendus 

 Narrow-bordered Bee Hawk Moth Hemaris 
tityus  

Noble Chafer Gnorimus nobilis  

Norfolk Hawker Dragonfly Aeshna isosceles   

Scarlet Malachite Beetle Malachius aeneus  

Short-haired Bumblebee Bombus subterraneus 

Shrill Carder Bee Bombus sylvarum  

Solitary Bee Lasioglossum angusticeps  

Spangled Diving Beetle Graphoderus zonatus  

Tadpole Shrimp Triops cancriformis  

The Northern Colletes Colletes floralis  

The Shining Ram's-horn Snail Segmentina nitida 

Five-banded Weevil Wasp Cerceris 
quadricincta  

Golden Hoverfly Callicera spinolae  

Wormwood Moonshiner Beetle Amara fusca  

Iron Blue Mayfly Alainites muticus  
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Mammals 

Brown Hare Lepus europaeus  

Brown Long-eared Bat Plecotus auritus  

Common Dormouse Muscardinus avellanarius  

Mountain Hare Lepus timidus  

 Noctule Bat Nyctalus noctula  

Common Otter Lutra lutra   

Pine Marten Martes martes  

European Polecat Mustela putorius  

Red Squirrel Sciurus vulgaris   

Soprano Pipistrelle Pipistrellus pygmaeus  

Water Vole Arvicola terrestris  

European Hedgehog Erinaceus europaeus  

Wildcat Felis silvestris  
 

Marine 

Angel Shark Squatina squatina  

Basking Shark Cetorhinus maximus  

Black Scabbardfish Aphanopus carbo   

Blue Shark Prionace glauca  

Bottlenose Dolphin Tursiops truncatus  

Deep Sea Shrimp Arrhis phyllonyx   

Killer Whale Orcinus orca  

Leatherback Turtle Dermochelys coriacea  

Native Oyster Ostrea edulis  

Orange Roughy Hoplostethus atlanticus   

Sandy Ray Leucoraja circularis  

Shortfin Mako Isurus oxyrinchus  

Short Snouted Seahorse Hippocampus hippocampus  

Sperm Whale Physeter catodon  

Spiny Lobster Palinurus elephas  

Striped Dolphin Stenella coeruleoalba  

 

Fungi 

Beautiful Bonnet Mycena renati  

Big Blue Pinkgill Entoloma bloxamii 

Elegant Earthstar Geastrum elegans  

Orange Chanterelle Cantharellus friesii  

 

Plants  

Alpine Blue-sow-thistle Cicerbita alpina  

Arctic Mouse Ear Cerastium arcticum   

Camomile Chamaemelum nobile  

Coral Necklace Illecebrum verticillatum  

Cornflower Centaurea cyanus  

Fly Orchid Ophrys insectifera  

Grape-hyacinth Muscari neglectum 

Irish Ladyʼs Tresses Spiranthes romanzoffiana  

Lady`s Slipper Orchid Cypripedium calceolus  

Lesser Butterfly Orchid Platanthera bifolia  

Monkey Orchid Orchis simia  

Narrow-leaved Helleborine Cephalanthera 
longifolia  

Pasqueflower Pulsatilla vulgaris  

Pheasant's Eye Adonis annua  

Rampion Bellflower Campanula rapunciloides  

Red Helleborine Cephalanthera rubra  

Red Star Thistle Centaurea calcitrapa  

Tall Thrift Armeria maritima  

Tower Mustard Arabis glabra  

Twin Flower Linnaea borealis  

Wild Candytuft Iberis amara  
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List of ambassadors released by ExtInked on their website November 25, 2009: 
http://www.extinked.org.uk/UK_ambassadors_list_25.11.2009.pdf

 

Amphibians & Reptiles  
 
Adder  Rachel Holmes  
Common Lizard  Kate Stratham  
Grass Snake  Jane Lawson  
Great Crested Newt  Lianne Davies  
Natterjack Toad  Alex Macivor  
Pool Frog  Ruth Rosselson  
Sand Lizard  Cali Lelliott  
Slow-worm  Jules Bennett  
Smooth Snake  Jai Redman  
 

Birds  
Black Grouse  Tom Bing  
Golden Eagle  Gary McClarnan  
Hen Harrier  Gemma O-Sullivan  
Red-backed Shrike  Hanna Barasly  
Ring Ouzel  Jane Samuels  
Roseate Tern  Nicki Dupuy  
Scottish Crossbill  Kirsty Robson  
Song Thrush  Stephanie Cosson  
Tundra Swan  Lianne Marsden  
Western Capercaille  Nick Dixon  
White Tailed Eagle  Huw Spanner  
Yellowhammer  Daniel Staincliffe  

Invertebrates  
Boring Millipede  Caz Hughes-Dennis  
Great Yellow Bumblebee  Jenny Cumming  
Cliff Tiger Beetle  Sylwia Osiecka  
Erratic Ant  Nick Rhodes  
Hornet Robberfly  Chris Jagger  
Ladybird Spider  Eleanor Ross  
Long-horned Mining Bee  Elaine Brown  
Marsh Fritillary  Leila Abuhilal  
Mole Cricket  Tim Graham  
Distinguished Jumping Spider  Clive Bonelle  
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Narrow-bordered                        
Bee Hawk Moth  Hannah Rosa  

Noble Chafer  Dave Bull  
Norfolk Hawker Dragonfly  Christopher Davies  
Scarlet Malachite Beetle  Susan Ault  
Short-haired Bumblebee  Sharyn Lock  
Shrill Carder Bee  Jenny Jones  
Solitary Bee  Chris Toop  
Spangled Diving Beetle  Kat Varian  
Tadpole Shrimp  Geoff Evans  
The Northern Colletes  Joseph Richardson  
The Shining Ram's-horn Snail  Danielle Reeves  
Five-banded Weevil Wasp  Stuart McGowan  
Golden Hoverfly  Martha Evans  
Wormwood Moonshiner Beetle  Mary-Beth Whittingstall  
Iron Blue Mayfly  Scott Archer-Nicholls  

Mammals  
 
Brown Hare  Silvia Kölling  
Brown Long-eared Bat  Janine McGinnies  
Common Dormouse  Holly MacLennan  
Mountain Hare  Peter Rivers  
Noctule Bat  Neil Bennet  
Common Otter  Georgie Dixon  
Pine Martin  Kate Royle  
European Polecat  Jason Green  
Red Squirrel  Kathryn Brown  
Soprano Pipistrelle  Kim Batty  
Water Vole  Samuel Fowler  
European Hedgehog  Hugh Warwick  
Wildcat  Janey Riley  

Marine  
 
Angel Shark  Ben Richardson  
Basking Shark  Jenny Barnard  
Black Scabbardfish  Andy Speak  
Blue Shark  James Stanley  
Bottlenose Dolphin  Michelle Gillian  
Deep Sea Shrimp  Matt Lawless  



Spring 2020   Conway 28 

 

 

Killer Whale  Antony Quinn  
Leatherback Turtle  Kirsten Lamb  
Native Oyster  Elizabeth Allen  
Orange Roughy  Daniel Ansell  
Sandy Ray  Peter Kell  
Shortfin Mako  Matthew Ruth  
Short Snouted Seahorse  Nicola Steffen  
Sperm Whale  Audrey Versteegen  
Spiny Lobster  Charlie Baker  
Striped Dolphin  Stuart Barnes  

Fungi  
 
Beautiful bonnet  Natalie Angus  
Big Blue Pinkgill  Andrew Woodcock  
Elegant Earthstar  Rose Greenfield  
Orange Chanterelle  Beccy Williams  

Plants  
 
Alpine Blue-sow-thistle  Nicola Parry  
Arctic Mouse Ear  Sian Jones  
Camomile  Victoria Turnbull  
Coral Necklace  Kate Houlton  
Cornflower  Annie Harrison  
Fly Orchid  Chloe Medeema  
Grape-hyacinth  Sarah Graham  
Irish Ladyʼs Tresses  Rachel Whalley  
Ladyʼs Slipper Orchid  Melanie Francis  
Lesser Butterfly Orchid  Martyn Mills  
Monkey Orchid  Vicki Brennan  
Narrow-leaved Helleborine  Stephen Medeema  
Pasqueflower  Paul Beckett  
Pheasant's Eye  Simon Felton  
Rampion Bellflower  Sally McGee  
Red Helleborine  Sam Griggs  
Red Star thistle  Jack Lee  
Tall Thrift  Emma MacMorrow  
Tower Mustard  Phaedra Shanbaum  
Twin Flower  Sara Nilsson  
Wild Candytuft  Carly Hobson  


